



A Study of Japanese Agricultural Products



















There are few agricultural brands in Japan, because Japan has not
enough infrastructure of brand marketing. The regulation and protec-
tion of farmers by the government have prevented free entry and com-




























































































































































































































































































































































































































































































































































































いわれている自由 貿 易 協 定 FTA ‘Free Trade
Agreement’ や環太平洋戦略的経済連携協定 TPP
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